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Introduction 
Happiness is a state of contentment, love, satisfaction, pleasure 

or joy. Every individual holds a different meaning of happiness, as for 
some, it may be being in a relationship, for others it may be related to 
material goods, and so on. Happiness, as a construct has been extensively 
studied and described by researchers in the field of positive psychology. 
They have described happiness as consisting of positive emotions and 
positive activities and can be further classified in three kinds, viz., pleasure, 
engagement, and meaning in life. 

Review of  literature shows that happiness is positively correlated 
with satisfactory relationships and active social life (Diener & Seligman, 
2004; Myers, 1999), past happiness (Diener & Lucas, 1999), one‟s outlook 
on life (Lykken & Tellegen, 1996), being married (Myers & Diener, 1995), 
having romantic relationships (Myers, 1999) and some kind of religious 
involvement (Argyle, 1999; Ferris, 2002).  
There are certain common traits amongst happy people. What 
distinguishes happy people from the unhappy is their attitude - they have a 
different way of thinking about things and doing things. They interpret the 
world in a different way, and go about their lives in a different way. One of 
these traits is self esteem. 

Self esteem is a global self evaluation or assessment about one‟s 
adequacy and self worth. When we talk about women, self esteem means 
that a woman is not dependent upon anyone else to make her feel good 
about her; she is confident and aware of her strengths and abilities. She 
wants to share them with others. She is also aware of areas needing work 
and growth. She understands that we all have our strengths and 
weaknesses (Weiten et al., 2007). 

Self-esteem is a core identity issue, essential to personal 
validation and our ability to experience joy. Once achieved, it comes from 
the inside out. Popular wisdom holds that self esteem is the key to 
practically all positive outcomes in life. The most important and prominent 
advantage of high self esteem is in the emotional sphere. Self esteem is 
strongly and consistently related to happiness, as with high self esteem we 
feel in charge of our own lives and also, we enjoy close net of family and 
friends. Baumeister and colleagues (2003) has found in their research that 
high self esteem actually leads to greater happiness, while low self esteem  

Abstract 

  The forces of urbanization, education and employment, have 
helped women in terms of economic gains, better quality of life, 
fulfillment of their personal desires, a sense of autonomy, esteem and 
power. This has brought some transition in their sex role orientation and 
they have shifted from absolute feminine traits to androgynous traits. 
They have entered to the workforce and are being positioned at high 
levels. This change has provided them, a sense of worthiness, 
contentment and happiness. The present study aims at exploring the 
effect of androgynous traits and self esteem on the happiness of working 
women. The sample comprises of 160 women, working in various private 
sectors of Jaipur city, (age range of 25 to 45 years).  Tools undertaken 
are Bem Sex Role Inventory (BSRI) (Bem, 1974), Self esteem Scale 
(Rosenberg, 1965) and The Oxford Happiness Inventory (Michael 
Argyle, 2000). It was hypothesized that women high on androgyny and 
self esteem will be high on happiness in comparison to the other three 
groups. The result provides support to the framed hypotheses and 
happiness has been found to be significantly affected by woman‟s 
androgynous traits and their self esteem. Further this study stressed the 
need for women upliftment and implication of these traits for women‟s 
happiness in this highly complex and developing world. 
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is more likely to lead to depression. Empirical studies 
have shown that people who are happy have greater 
self-esteem, perform better at work, have stronger 
relationships at home, make clearer decisions about 
their lives, exhibit greater self-control and coping skills 
(Weiten et al., 2007). 
Happiness, as stated earlier, is dependent on some 
personality traits also. Androgyny is a type of gender-
role identity (Weiten et al., 2007), which provides us a 
set attributes that are proven to be psychologically 
healthier (Woodhill & Samuels,2003). Many 
psychologists have found a positive association 
between androgyny and happiness (Allgood-Merton & 
Stockard, 1991). Psychologically, androgyny is a kind 
of unified gender that defines social roles and 
psychological attributes. Androgyny refers to the 
coexistence of both masculine and feminine 
personality traits in a single person. An androgynous 
female, for example, is a person who is high in both 
masculine and feminine traits.    
Androgynous individuals ought to be able to function more 
flexibly, which makes them better decision maker, gives 
them higher self esteem, more socially competent, and much 
motivated (Crooks, Robert & Karla, 2002) 

As androgyny helps women to stand strongly in 
today‟s world and forms an identity, this feature plays a great 
role in the level of their happiness and contentment out of 
their lives. Working women, due to more exposure to outside 
world, strengthening of self identity and self worth along with 
economic gains, differs a lot from non working women. 
Working women has an obvious enhanced sense of worth, 
independence; self esteem and have some different 

personality traits, as addition of some masculine traits in 
their existing feminine traits. These all contribute to 
the difference in their level of satisfaction and 
happiness in life. Therefore, the present study focuses 
on the impact of androgyny and self esteem on the 
happiness of working women. 
Hypotheses 

H1   Women high on androgyny would be happier 
than women low on androgyny. 

H2     Women high on self esteem would be happier 
than women low on androgyny. 

Method 
Sample 

The sample comprised 160 working women. 
The working women were taken from different 
sections of private sector, as IT employees (35), 
banking employees (23), teaching professionals (40), 
engineers (17) & HR executives (45). The area wise 
distribution of 160 working women sample is as 
follows: 

 

 
Tools 
Bem Sex Role Inventory or BSRI - 

 (Bem, 1974) is one of the most frequently 
used instruments for measuring gender stereotypes, 
or gender identity. Number of items is 60 (e.g. Acts as 
a leader, Affectionate, Aggressive), twenty regarding 
masculine characteristics, twenty feminine, and 
twenty neutral are there in BSRI-Short form. The 
scale ranges from 1 „never or almost never true‟ to 7 
„always or almost always true‟. A composite score is 
obtained on the basis of which the testee may be 
categorized into masculine, feminine, androgynous, 
and undifferentiated. Internal consistency was 
obtained with coefficient alphas being computed for 
each subscale; all values were over α = .75 (Bem, 
1978). Adequate convergent and discriminate validity 
have been noted for the BSRI in numerous studies 
over time (Chung, 1996; Holt & Ellis, 1998; 
Ramanaiah & Martin, 1984; Taylor & Hall, 1982; 
Wilson & Cook, 1984). Test-retest reliability was found 
to be ranged between .89 and .93 (Bem, 1978). 
Self esteem Scale (Rosenberg, 1965) is a 10-item 
scale that measures global self-worth by measuring 
both positive and negative feelings about the self. The 
scale is believed to be uni-dimensional. The 
respondents answered the items as, “On the whole, I 
am satisfied with myself “, “I certainly feel useless at 
times “, using a 4-point Likert scale format ranging 
from strongly agree to strongly disagree. Scale is 
balanced with six positive and four negative items. 
The scale has high reliability, test-retest correlations 
are typically in the range of .82 to .88. 
Oxford Happiness Questionnaire (Michael Argyle 
& Peter Hills, 2000) is a six-point Likert Scale with 29 
items, e.g., “I am incredibly happy”, “I feel mentally 
alert”. OHQ demonstrated high scale reliability with 
value of 0.91. The inter-item correlations for the OHQ 
were 0.04 to 0.65, mean 0.28. The validity of the OHQ 
was satisfactory and the associations between the 
scales and a battery of personality variables known to 
be associated with well-being were stronger for the 
OHQ than for the OHI.                        
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Procedure 
In order to study the relationship between the 

constructs under study, data were collected from 
working women of different sectors were visited one 
by one, as per convenience. While collecting data, the 
first step was to seek the permission from the HR 
managers of the various companies to administer 
certain psychological test on their employees. Once 
access had been granted, the questionnaires were 
supplied to human resources department at the 
organization. A participant information sheet outlining 
the research and explaining its purpose was attached 
to each set of questionnaire. The questionnaires were 
arranged randomly in a set. Employees willing to 
participate in the research were asked to leave their 
completed questionnaires in a closed sealed box on 
HR executive desk. The completed questionnaires 
were collected. 
Results 
 Table depicting Mean, F value & Significance level on 
happiness of various groups (N= 160) 

Variables Groups Mean 
(Happiness) 

F Value Significance 

Androgyny 
(A) 

Low 78.31 5.48 0.02 Level 

High 84.72 

Self 
Esteem 

(Se) 

Low 78.71 4.21 0.04 Level 

High 84.33 

Interaction 
{Androgyny 

X 
Self 

Esteem} 

Low A & 
Low Se 

82.89 
 

0.52 0.47 Level 

Low A & 
High Se 

86.54 
 

High A & 
Low Se 

74.52 
 

High A 
&High Se 

82.11 

Results revealed that androgyny and self esteem do 
have a significant impact on happiness among 
working women, while interactively, they do not 
influence happiness.  
Discussion 

The present study was aimed at investigating the 
effect of androgyny and self esteem on happiness of working 
women. Working women, as we discussed earlier also, 
differs from non working in a number of ways. They 
sometimes prove to be more confident, independent and 
competent in dealing with the various situations of present 
world.  

 Working women incorporates some basic 
changes in their personalities, which enable them to better 
adjust in their life. In addition to the classic feminine traits, 
as, affectionate, cheerful, sensitive to others needs, 
sympathetic, warm, yielding; women have developed some 
masculine traits also, as, acting as a leader, ambitiousness, 
assertive, competitive, dominant, self reliant and sufficient, 
independent, analytical and risk taking with quick and firm 
decision taking traits. Such women are termed as 
androgynous. Androgyny is a type of gender role identity, 
i.e., the gender role with which an individual identifies 
him/her self (Weiten et al., 2007). Androgynous people 
seems to do better than gender typed people in many areas 
of life, as they have got such traits that helps them to be 
more flexible and adaptable as the situation demands. 

The present study has found that working women 
with androgynous traits seems to be happier, as compared 
to those with feminine or masculine traits. The results of the 

index study can be explained in the framework that any 
work environment comprises workers of both the 
sexes. Hence, working women with androgynous 
traits finds it easier to adjust with their colleagues as 
compared to working women with feminine or 
masculine traits. Many researchers have found that 
androgynous people possess more psychologically 
desirable traits, as being more flexible, high self 
esteem & career related high self efficacy (Allgood-
Meten & Stockard, 1991; Flaherty & Dusek, 1980; 
Matsui & Onglatco, 1991; Metz, 2004). A working woman 
has to take up challenges of work life in terms of decision 
making, meeting deadlines, moving out of the security of the 
home, being assertive. Androgynous women shows stronger 
understanding of managerial ethics (McCabe et al., 2006), 
which makes them more successful. 

It can be said that having androgynous traits 
facilitates this kind of behavior. These findings are quite 
similar to the findings of Bem, (1975). He found that 
androgynous individuals ought to be able to function more 
flexibly and androgynous people are psychologically 
healthier than those who are gender-typed. Researchers 
have found numerous positive correlates of androgyny, 
including coping style (Cheng, 2005), creativity (Keller, 
Lavish, & Brown, 2007), emotional intelligence (Guastello & 
Guastello, 2003), mental health (Lefkowitz & Zeldow, 2006), 
and self - esteem, achievement motivation, life satisfaction, 
marital satisfaction, subjective feelings of well being 
(Norlander, Erixon, & Archer, 2000). 

 Results reveal that self esteem also influence 
happiness.  Self esteem is an evaluation of one‟s own 
potential and abilities. When we say that a person has high 
self esteem, it means that he/she has a positive evaluation of 
his/her capabilities. Baumeister and his colleagues have 
found in their research that high self esteem leads to greater 
happiness. Self esteem is strongly and consistently related 
to happiness (Baumeister et al., 2003). The results obtained 
in the current study also indicate that working women who 
are high on self esteem are happier than working women 
who are low on self esteem. The reason being, a woman 
with high self esteem is not dependent upon anyone else to 
make her feel good about her; she is confident and aware of 
her strengths and abilities. She wants to share them with 
others. She is also aware of areas needing work and growth. 
She understands that we all have our strengths and 
weaknesses. 

  Above results are being also supported by 
empirical studies that shows that people who have 
greater self-esteem perform better at work, have 
stronger relationships at home, make clearer 
decisions about their lives, exhibit greater self-control 
and coping skills and hence, they are expected to be 
happier than people who are low on self esteem 
(Weiten et al., 2007). 

Hence, it can be said that working women 
with androgynous traits and high self esteem are 
happier than working women with feminine or 
masculine traits and low self esteem. 

As, androgynous traits helps working women 
to better adjust in their work environment as well as at 
home, development of these traits among working 
women can be encouraged. Results also suggests 
that high self esteem leads to happiness, so to 
enhance happiness and life satisfaction, promotion of 
self esteem must be encouraged. So, women working 
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with androgynous traits and high self esteem would 
be able to work more efficiently and more confidently.  

Since the sample selected for the present 
study was quite small and very much confined to a 
single type of population of Jaipur city, so, the results 
cannot be generalized. Therefore, further work can be 
done on a large population. The cultural differences 
can also be seen by conducting the study on 
population of different cultures.  
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